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How will you respond?

@he Washington Post

Grade Point

College enrolilment: Trouble signs
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Learning

Right Time

10x lift

Right Message

5x lift

Right Individual

2x lift

Response Rate

20% lift

Static Personalized Highly Relevant

Source: Caslon & Company, 2012 LIAISON ‘.:'{':-;-,-.
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The Inquiry Response Audit

What happens when a prospective
student fills out an inquiry form or
request for information form?

* How quick is
the response?

- How relevant
is the response?

 What channels
are used?
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What we did:
* Visited web pages for 150 Catholic Schools

» Searched for inquiry forms/ways to indicate
interest

« Submitted inquiry forms and logged date
and time

* Forms were submitted on February 1 & 2,
2016

» Tracked responses from each school:

- Emails - date, time, level of
personalization, number sent

* Print pieces - date received, level of
personalization, type

* Phone calls - date and type
« Text messages - date and message

 All results were compiled four weeks from
respective date of inquiry
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150 Catholic
Schools




Thank You Page @)
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PURL, Microsite
5%

\ Web page with

links
10%
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First Impressions are Lasting... INGUIRY
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3. Anticipated Academic Enrollment Term:
*Must answer n i ici r Yeor. first
4, First Name *Raguired, Maxamum characters allowed: 15
5. Middle Name N e Thank you for your interest.
6. Last Name *Required, Maximum characters sllowed: 30 We have received your request for information, and will contact you shortly.
7. Socisl Security Number Format: 123-45-6789
B. Preferred Name Maximum characters alowed: 3(
9. Date of Birth (mm/dd/yyyy) W oo i h
ank Youl!
J Login Information

Please enter your username and password in the space below.
Login * [

Password *

Passwords must be between 8-30 characters, contain at least 1 uppercase letter (A-Z),
lowercase letter (a-z), 1 number (0-9), and 1 of the following special characters: |@#3$%

You should receive the requested information within a week.

+|=-=\"{}{):";<>7,./ Spaces are not allowed.
::e,,ly - onm Success
ass .
Submit Thank you for your recent form submission.
Admissions

Undergrad Request for Lnformation
e — S il

Your responses were successfully submitted. An admissions counselor will be contacting
or sending you information soon.

‘ ¥ you Rave started This fom aiready and would liks 10 retieve your S3ved MeOonsed, nler your iy DEow and dick the “Ratriave Form” bumon

Your Key: Retrieve Form

Your form has been mailed.

Click Here to Return to the Form

LIAISON ...
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7 Days
3%

LIAISON 3o
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relevant
nother
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Emailed within 24 hours: 39%

Email Response Time

7+Days I 4

6-7Days W 1

5-6 Days 0

4-5 Day 0

3-4 Days 0

2-3Days Il 2

1-2 Days W 3

6-24 Hours N 5
2-6 Hours I 3
1-2Hours W 1
Lessthan 1 hr I 49

L
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Number of Emails Sent @s’;?é’éi"sf
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Number of Emails

10+ N 2

L N W 1) N 00O L
S

0 5 10 15 20 25

L
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Email Examples NauY
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Dear Dominique,

Congratulations, you have successfully created your ¢ 2 information account.

Your log in information is:
User Name: dominiqueperez98
(Password excluded for security reasons)

Please keep your user name and password in a

You can also edit your profile at any time by follc
admission@) |or by calling|

admission process.

Hello Dominique!

Thank you for your interest ini Ile My name is Thomas and I am an Admissions counselor at B
Abbey College that reads applications and works with students from your area. If you have any questions about the a

process, Belmont Abbey College in general, or our scholarship opportunites, please do not hesitate to email or call m
time.

small, private, Catholic, liberal arts institution rooted in the Benedictine tradition and 1
around 900 traditional students. At the Abbey, we offer 14 major fields of study that prepares students to le
of integrity, succeed professionally, and become engaged citizens.. onsistently ranked as
the best colleges in the south and was recently ranked as a “Top-Tier” institution by the U.S. News and Wor
Report. For complete list of our majors, minors and concentrations, please visit the | kg

At e Students have the opportunity educate themselves in body mind and spirit. Stus

involve themselves in one or more of our 29 clubs and organizations, campus ministry or Greek Life. We a
number of activities and events that occur both on and off campus throughout the academic year including

annual President’s Ball, Abbey’s Got Talent and trips to the U.S. National White Water Center.
diverse and welcoming student body creates a home for everyone!

We hope that you will visit soon and experience the close-knit community that e has
Please contact me by email or phone at 1: with any questions you have about the

All The Best,
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Mailing list Inquiry Received Inbox x

]
5]

- no-reply@s Feb 2 -~ -

to me |~

This email is a confirmation that we have received the following information and that you have been added to our mailing list. Thank
you!

Name: Perez, Dominique

Address: 306 Main Street Poughkeepsie NY 12601

Phone: 8572288383

Email: dominiqueperez98@gmail.com

Hello Dominique,

This email is to confirm that your inquiry to Undergraduate Inquiry Form has been received. Thank you for inquiring. Please do not
reply to this email, as this email is generated automatically, and your reply will not be read.
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Print Response Time @éﬁ?ﬁ’éﬁ&

AUDIT

Within 1 week
13%
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Engaging the Parent

s . SN | THD N RS ey

| prefer phone calls
and print materials to
learn about colleges
and universities

I'm more likely to
consider schools that
use fraditional ways to
communicate with
me, like brochures and
phone calls

387 50%




~ Trinity Baptist: Print Lift Effect

Take a closar look at Trinity Baptist College!

Trinity Baptist College created
an A/B test on the effect of
variable print on inquiry
response.

Interaction Rating

4000

3000

2000

1000

® Email Only

Starting

Email/Postcard

15%

Increase
1,704

After 5 Days

18%

Increase
1,754

After 9 Days
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Personalized
Phone call 5%

General message
2%

No phone call
93%

LIAISON ..
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Channels Used

68
42
11
6
Bl @ —

Used Email Used Print Used Phone Used Microsite
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Combined Channels INaurRy
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Combined Channels Used

Used only email, but offered microsite Il 5
Used only Print [N 9
Used Email and Phone W 2
Single email was only communication N 9
Used Email, Print, and Phone Il 5
Inquiry Form, no response NN 19
Used only email to communicate NN 28
Used Email and Print NN 27
No form " 60

0 10 20 30 40 50 60 70

-
-
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Multi-Channel is Key: RESPONSE
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Campaign Media Response Conversion

Combinations Rates Rates

Print only 6.0% 16.2%

Print and e-mail /.6% 18.3%

Print and landing pages 7.6% 15.3%

Print, e-mail, and landing pages 8.2% 16.5%
@ zr':;:g,vi-i?:il, landing pages, mobile 8.7% 19.0%

Source: Understanding Vertical Markets: Enterprise Communication Requirements, InfoTrends 2012

LIAISON %o
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IMMACULATA

UNIVERSITY

The Immacuvulata Experience
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Immaculata: First Impression INQUIRY
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Build your personalized site and viewbook. M ;,_.,,..1,-L~!.1 ..{f,-,.-;

UNIVERSITY

Onece you share your information with us it will be stored securely, and will never be shared
or sold.

Basic Information Who are you B E M IG HTY
AT IMMACULATA

Email * Email

Enter the email address that you use most frequently

Major *

First Mame * First Mame
Last Name * Last Name
Address Line 1* Address Line 1
Address Line 2 Address Line 2
City * City

L S | TR T Y [ - , (AN g



ALL INTERACTIONS

ARE TRACKED

Instant Response

24(7

Variable Video

Social Media
Integration

Checklist
Integration

Event Banner

Rep Information

Content Managed

IMMACULATA

UNIVERSITY

Home

Visit Us

English

| prefer to be a fan!

I'm unsure which clubs interest
me!

Next Steps
Apply
Financial Aid

Immaculata University Social
Media

Course Catalogue

Owen Logue

Admissions Counselor for
Dominique Perez
484-323-3188
ologue@immaculata.edu

You
f[wig&)

£ BE MIGHTY

# Immaculata University June Information Sessiomy
¥ 2016 “

ES
Hey, Dominique!

I'm excited that you've included IU in your college search. On this page you'll find
helpful information about the exciting opportunities Immaculata has to offer you!

From the links on this site you can apply for admission, sign up for a campus visit, and
check out scholarship and financial aid information.

Please feel free to contact me if you have any guestions. | look forward to seeing you
on campus!

Be Mighty in your Future. Be Mighty at Immaculata.. @3

Would you like to receive text messages from
Immaculata University?

If you've inquired to Immaculata but didn't have a chance to opt in to our texting system,
you're in luck! Opt in for text messaging below to receive reminders about event dates and
important enroliment deadlines (don't worry, you can always opt back cut easily by replying
oTAD

AT IMMACULATA

Immaculata Unive... @
28,254 [ikes

Be the first of your friends to like this

f | 1 3 .
M®Pe =
ﬂ Immaculata University

Commencement
Rehearsal 2016

Morgan Justice Tim
Maffia at @ Immaculata
University

Students attended
Commencement rehearsal last
evening.

This Sunday is the "big day!”

Weels by

%% immaculata Univ.
@immaculatall
It's that time again! The tent is up and ready
for Commencement 20161

%% immaculata Univ.
@immaculatal
U Inducts First Student into Order of Sword &
Shield

% immaculata Univ.
=" @immaculatal

It's Alumni Reunion Weekend! Get excitad!!
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Dominique, Thanks for checking out Immaculata University! inbox x = B

Immaculata University admiss@immaculata.edu via sedlv.net Feb 1 -
to me [~

Dominigue,

Thank you for creating your personal page with Immaculata University, where you can find
great information and connect with us. To visit your page, use this link:

My.Immaculata.edu/DominiguePerez

We can't wait to hear from you, Dominigue!

Owen Logue
Admissions Counselor
484-323-3188
ologue@immaculata.edu

LIAISON ..
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Come see if IU is your best fit! Schedule
activities and build your itinerary.

Schedule a
Campus Visit
1.877.428.6329

Requests are processed M-F from 8:30 am-4:30 pm.
Requests outside of these hours are processed the
next business day. You will be contacted to confirm

the details of your visit.

Appointments with professors, coaches, and financial
aid counselors can also be arranged. Please request
these 4 days in advance (excluding weekends).




Dominique,
Expect to be changed.

Dominiguell

Owen Logue
Admissions Counselor
484-323-3188

Hey Dominigue!

Pretty soon you'll

graduate from high

school and get ready to

head off to college. You've
only been waiting for this since
you were in kindergarten!

You don't have to wait any longer. It's never too
early to apply for admission or to visit. To make
it easier, you can go online to apply or sign up to
attend one of our fun and informative IU Days.
Come see for yourself why so many people
believe in |U!

As your admission counselor, I'm here to help you
out. If you want to know more about student life,
academic programs or want to arrange a personal
visit, give me a call. | look forward to seeing you
soon!

-Owen

ttending Immaculata is a life-changing
experience. They say that you don't just love a school like U
for four years, you love it for life. They say they believe in [U.

Our students believe in 1U because you can feel enthusiasm
and passion when you’re on campus. They believe because
as you roam our 375 acres overlooking historic Chester
County, Pennsylvania, you can bump into friendly, committed
professors and enjoy our new residence halls, academic
buildings and athletic facilities.

They believe because our 11:1 student faculty ratio allows u:
to keep most class sizes under 25 so each student receives
personal attention. They believe because IU’s value-based |

= education prepares them for positions of leadership and

responsibility. They believe because at Immaculata, you can
expect to grow both academically and as a person.

It's just something that happens when you experience IU.
You believe.




Mighty Macs and

the Clubs on Campus

College is about more than just books.

Dominique—
There's no telling where your Immaculata education will take That's why we offer lots to do outside the classroom. At IU you'l find
you.r pizza nights, live bands, dances, Multi-Cultural Week and Leadership

Advancement Week. You'll find our all-out Spring Fling that features
As an English major, you'll be entering the world of literature, literary criticism, \ Lu--r' " inflatable games, snow cones, a DJ, and human foosball.
research, non-print media, and most importantly, written and spoken English. | ot
Our professors will help you focus your talents to maximize your critical

thinking and effective communication skills.

You'll also find that over half our students are involved in some type of
community service.

So whether you want o lead in student govarnment or just grab coffee

Depending on your interasts, you can prepare for a job in technical writing, with your friends, you'll always have plenty of options

advertising, print or broadcast journalism, public relations, publishing or
teaching.

Immaculata University offers a wide variely of ¢o
The:
Acadamic a;.-\ al

d social

and organizatios

But no matter where you see yourself using your English degree from IU, e
internships at places like the Valley Forge Publishing Group, West Chester
Daily Local News. or Verizon Communications will help you match classroom
knowledge with real-world insight. You'll also gain valuable experience that will

help secure your first position after graduation.

wre than 50 clubs and organizations. In
stad n

e, we also have a Film
s Guild, Hands On
am. Fashion

And if you have your eyes set on grad school, we'll make sure you're ready. the range of

Past grads have gone on to eam degrees in law, library science, international
relations, business, and mass communication.

erganizations th

Immaculata offers a unique Fixed-Rate
n nrnaram fne ite etudante Thas
means yourm remains constant for four Cheer on the Mighty Macs!

1 you ean gt involved with

So if you have a passion for the English language, literature, and writing,
there's no better place for you than IU's English program

continuous years. Immaculata is the only iImmaculata’s Mighty Macs make .
collage or university in the Gommonweaith us proud with every game— P A

to offer fixed-rate tuition. and they've even made thir ~
. o movie debut! The Mi Macs 1

i alsouﬁim m’w G g are involved in wsryl?hm:g from

scholarships for qualfied students. And baseball to track & field, so they

M of our students q“‘_’_ﬂ![ WWe base our provide something for everyone.

schelarships on a combination of your SAT Give them your support when

scores and GPA. Award amounts range fram | you come o campus!

$5,500 to full tuition and are renawable.

Nend-based financial aid is also available

to all students who qualify. Contact us

and we will create a complate financial

A

f
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Automated Personal Resggnse %5%5&

Print

Welbsite

Inquiry

OR Import

Booths/Shows

SEM .
Marketing

. S,
— L
Email Nurturing

:-_\_..g

Text & Voice Nurturin
.. X | urturing

Outreach

‘-.._

Traditional
Advertising

wE|
Other Lead
Sources Admission

by

FQ?[J-rgMdrkeTing programs

MyViewBook™ — Online
Instant response 24/7
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Campaign
Management
(Execution)

Data * Provides you higher ROI, higher conversion
Management rates and increased enroliment.

+ Allows you to spend less time chasing your

prospects and more time cultivating
Campaign relationships with the most-qualified and
STty Marketing application-ready inquiries.

Database .
- Saves you both time and resources,

allowing you to spend more time with
prospects.

+ Allows you to qualify and quantify the
effectiveness of your marketing efforts.

Lead
Management

Quality * Helps you to stay in front of your prospects
and gain mind share over time.

« Offers an ongoing way for prospects,
Lead Do | inquiries, applicants & accepted to qualify
=0 il themselves so you know who to prospect.



Questions & Next Steps @Eé?é’éi"ss
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Thank You!

Experience it for yourself:
www.myviewbookdemo.com

Request an individual meeting to see how
your school stacked up!
Email: ssharp@liaisonedu.com

LIAISON ‘-





